AT-A-GLANCE
BRANDS

HOTELS

COUNTRIES

The stylish, forward-thinking global leader in hospitality.

572

86

Offers unforgettable experiences at iconic destinations
around the world.

27

12

Offers smart luxury travelers inspiring connections
and intuitive service in a world of style.

33

23

1

1

Canopy by Hilton is designed as a natural extension of
the neighborhood – with local design, food & drink,
culture, guest-directed service, and surprisingly
comfortable spaces.

43

12

Fast-growing, global collection of upscale hotels
in gateway cities, metropolitan areas and vacation
destinations.

514

41

Full service, upscale hotels offering two-room suites, free,
cooked-to-order breakfasts and complimentary evening
receptions with snacks and drinks.
Offers the amenities and services that allow guests to
discover and connect while on the road.

Hilton is a leading global
hospitality company, spanning
the lodging sector from luxury
and full-service hotels and
resorts to extended-stay
suites and focused-service
hotels. The company’s portfolio
includes fourteen world-class
global brands and an awardwinning customer loyalty
program, Hilton Honors®.

GLOBAL STATS
837,692 ROOMS*

5,168 PROPERTIES*

A global collection of unique upper upscale hotels and
resorts hand-picked for their distinctive character,
appealing to passionate travelers seeking local discovery.

A gathering of original upscale hotels that caters to
guests seeking reliability and value in their independent
hotel choices.

NYSE: HLT

1

1

238

6

753

35

Quality experience, great value and friendly service in its
signature Hamptonality style.

2,309

19

A simplified, spirited brand grounded in value, offering a
back-to-basics experience with soul, consistently
delivered in a surprisingly affordable way.

5

1

For guests seeking home-like accommodations when
traveling for an extended stay.

440

3

Offering flexible guest room configurations and inspired
amenities for the cost-conscious guest.

179

2

High-quality vacation ownership resorts
in celebrated destinations.

48

3

103 COUNTRIES
& TERRITORIES

Award-winning loyalty
program with more than
69 MILLION MEMBERS.

TRAVEL WITH
PURPOSETM

Hilton’s corporate
responsibility commitment
to providing shared value to
its business and communities
by creating opportunities
for individuals to reach their
full potential; strengthening
communities where Hilton
operates; and preserving
environments through the
measurement, analysis and
improvement of the company’s
use of natural resources. Visit
cr.hilton.com to learn more.
All data is updated quarterly and is
accurate as of September 30, 2017.
*Figures include
timeshare properties.
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